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DECLARATION OF GREG EUBANKS 
PURSUANT TO 37 C.F.R. ' 1.132 

I, Greg Eubanks, of 10181 Chatham Woods Drive, Cincinnati, Ohio, 45140, make 

this declaration in support of the above-captioned application and declare as follows: 

1 . I am an employee of Standard Textile Co., Inc., ("Standard Textile"), a 
corporation of the State of Alabama, which is the assignee of the present invention. I have 
worked for Standard Textile for the past sixteen years, having spent the last three years as Group 
Vice President of Hospitality Sales. 

2. I earned a BA in Marketing and Management from the University of 
Cincinnati in Cincinnati, Ohio. 

3. I am not being separately compensated for this Declaration. 

4. One of my primary personal responsibilities for the last three years has 
been sales and marketing of Standard Textile's textile products, including, for example, towels 
and linens for the hospitality industry. As such, I am intimately familiar with Standard Textile's 
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products, including products having a woven terry fabric marketed under the trademark 
"Gentium" (herein referred to as "the Gentium Products") 1 . I also am intimately familiar with 
Standard Textile's sales figures and marketing activities involving the Gentium Products as well 
as with Standard Textile's non-Centium Products 2 and the sales figures therefore. 

5. Since March 2006, Standard Textile has been producing and selling the 
Centium Products. Such Gentium Products include polyester fill yarns, cotton (or cottonpoly 
blend) warp yarns, and cotton pile loops woven together in a three-pick terry weave, I 
understand that the claims of the present Heiman application set out in the caption above are 
directed to a woven terry fabric comprising a warp and/or fill yarn consisting essentially of non- 
moisture-transporting synthetic filament and being devoid of moisture transporting fiber, and pile 
loops woven together with the warp and fill yarns in a three-pick terry weave, which covers the 
Gentium Products construction. 

6. Over the period from March 2006 through December 2006, sales of the 
Centium Products, in terms of both units sold and monthly revenue, have increased over 3 fold. 
To this end, in March, 77,63 1 total units of the Centium Product were sold for a total revenue of 
$141,162; in April, 72,595 total units were sold for a total revenue of $125,482; in May, 21 6,434 
total units were sold for a total revenue of $433,548; in June, 96,261 total units were sold for a 
total revenue of $212,183; in July, 133,091 total units were sold for a total revenue of $297,545; 
in August, 179,664 total units were sold for a total revenue of $367,032; in September, 167,576 
total units were sold for a total revenue of $381,338; in October, 129,334 total units were sold for 

1 Centium Products, for purposes herein, include woven terry towels, such as bath towels, hand towels, and wash 
towels. 

2 Non-Centium Products, for purposes herein, include woven terry towels, such as bath towels, hand towels, and 
wash towels, not constructed in accordance with the claims of the present invention. 



a total revenue of $ 1 84,228; in November, 1 96,299 total units were sold for a total revenue of 
$356,562; and in December, 252,000 total units were sold for a total revenue of $451,838 (total 
revenue for the partial 2006 calendar year totaled about 3 million). In comparison, from March 
2006 through December 2006 sales of our own non-Centium Products, in terms of total units and 
revenue, have decreased by almost half. In addition, Standard Textile has received a 
commitment from Harrah's Entertainment Group to purchase about 2.45 million units of 
Gentium Products at a cost of about 4.75 million dollars during 2007. Therefore, based on 
current orders and projections of future orders, 1 estimate Standard Textile will sell at least about 
4 million units of Centium Products for a total revenue of greater than about $7.7 million in 
2007. 

7. Approximately 75% of total sales for the Centium Products over the 
period from March 2006 through December 2006 include new customers that have switched over 
from a competitor while 25% of total sales include customers that have switched over from our 
own non-Centium Products. In switching over, customers have expressed a need for and great 
satisfaction with the construction of the Centium Products, such construction including the fill 
yarn consisting essentially of non-moisturc-transporting synthetic filament and being devoid of 
moisture transporting fiber, and three-pick terry weave. In fact, certain customers that have 
switched over are spending more per unit on the Centium Products. 

8. Standard Textile's direct advertising expense for the Centium Products has 
consisted of the placement of a single advertisement in one issue of an industry trade publication 
at a cost of about 25K. Standard Textile also participates in about twenty tradeshows annually 
with registration fees totaling about 150K. Over the period from November 2005 through 
December 2006, Standard Textile participated in such tradeshows and promoted the Centium 
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Products along with other Standard Textile products, including the non-Centium Products. Prior 
to November 2005, Standard Textile exhibited those other products, including the non-Centium 
Products, but not the Gentium Products at the various tradeshows for generally the same annual 
registration fees of about 150K. Accordingly, only a small portion of the annual fees is believed 
attributable to the promotion of the Gentium Products. The direct advertising expenses (of about 
25K) and a small portion of the tradeshow fees (small portion of about 150K) is to be compared 
to total sales of about 3 million in just 10 months. Even if the entirety of the tradeshow 
registration fees are allocated to the Centium Products alone, the above total would be about 6% 
of current sales, which is understood to be below the average in this industry for a specific 
product. 

9. I attribute the dramatic increase in sales of the Centium Products to the 
combination of the features of the Centium Products, i.e., the woven terry fabric with yarn 
consisting essentially of non-moisture-transporting synthetic filament and being devoid of 
moisture transporting fiber, and pile loops woven together with the warp and fill yarns in a three- 
pick terry weave. 

1 hereby declare that all statements made herein of my own knowledge are true 
and that all statements made on information and belief are believed to be true; and further that 
these statements were made with the knowledge that willful false statements and the like so made 
are punishable by fine or imprisonment, or both, under Section 1001 of Title 18 of the United 
States Code and that such willful false statements may jeopardize the validity of the above- 
referenced patent application as originally filed and/or any patents to be issued and/or granted 
thereon. 
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